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Design for All - Universal Design: Tourism for All

Forfuture de\falopmant of the town and the region it is necessary to develop each part of the region dlmpndlng on the qualities and spatial— eoomm‘uc |
assumptions. For creating the assignments of the workshop there was prepared The Local Analysis ofPaﬁ;ndmhan Sm.lptura focusing on tourist v
attractions and assumption of tourist attractive localities. Several points of view were taken into consideration as follows.

- Transportation point of view ‘ L
-Local attraction point of view - ’
~ ~TheAquaCity point of view 4
- The economical point of view g
" =The Urban Structure pointof view.
‘Considering all these points of view the resuﬂof analysls pick out four points of main tourist attraction — Ra]lway station The Town center, AquaCity,
and Spisska Sobota Urban Preservation and links between them.. As for the Spiéska Sobota Urban Preservation and | the link toiit, it is considered as

- selfstanding problem, these workshop assignments are focused on the town center and adjacent areas. The main assignments are o create awhole

’%ddmwg ['he t(x.lmm fcr allpeoph lrﬁapenﬂgnt on theirageor moving pomhﬂllasln thetownwilﬁ’fowsmg on one ofthe segments.
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WORKSHOP ASSIGNMENT AND TEAM COUNTRY:
1. RAILWAY AND BUS STATION AND THEIR VICINITY - Slovakia
2. RAILWAY STATION AND TOWN CENTRE LINK - Austria

3. THE CENTRAL SQUARE - Germany, Poland

4. AQUACITY AND TOWN CENTRE LINK - Czech Republic

5. RAILWAY STATION AND AQUACITY LINK - Belgium
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Exhibition

Clear pathways,
+ consistant light,
tactile opportunities

and multisensory
experiences.

7

Tactile orientation system,
esm®  display cases and tables

to high and

display cases with

reflection.

Information and signs
are easy to read,
there are tactile and Braille

signs used and hearing
augmentation available.

~OVENSK
Litvas AT

e=="  The texts is not easy
readable
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Heritage body plans to make monuments disabled-
friendly

Signage in Braille, tactile exhibits and audio guides are among the few measures the
Archaeological Survey of India (ASI) plans to implement in order to make museums and
monuments in the city more friendly towards the visually challenged.

The ASlI is in talks with the National Institute for the Visually Handicapped, Dehradun, that works under the
Ministry of Social Justice and Empowerment, to introduce several Braille devices and signages at the sites.
Officials said following a request from the Ministry, the ASI has been coordinating with the NIVH to develop
the system.

Currently, some sites like Sanchi and Sarnath Museum have Braille signages. We are now planning to take
the initiative forward to other prominent sites across the country. The idea is to make the monuments and
museums disabled-friendly and to open them up to as many people as possible, BRR Mani, Joint Director
General-ASl, told Newsline. We are in talks with the Institute and have sought their expertise on developing
the various Braille devices and signages that will help the visually impaired experience the heritage of our
country.

Officials said the pilot will begin with monuments and museums in the Capital and will be extended to other
circles later. Following a meeting of Director General (ASI) Gautam Sengupta with NIVH officials last week,
details of the project are now being drawn up.

The institute has been asked to suggest a comprehensive plan to design and develop the system. The
project will be implemented in a phased manner. Braille signages with extensive information on the
monuments and cultural notice-boards will be developed and tactile pathways made at the monuments,

said Mani added. Funds should not be a problem as we have been looking forward to introduce the system.
Even the Ministry of Social Justice and Empowerment has shown keen interest in funding the project.

The NIVH undertakes research and developmental activities to ensure the emergence of disability-inclusive
policies, programmes and practices. It has contributed to a number of useful tools and technologies for
equal participation by the visually impaired. The institute is also one of the largest producers and distributors
of Braille literature and devices in the country.

(Courtesy : Sweta Dutta New Delhi )
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Japanese Good Design Exhibition in New
Delhi , First Time in India
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Milan product designer speaks at Carleton about Design
for All
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Univer sal Design Functional for All
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Design: Ahmedabad-L ondon

A collaborative conference between the National Institute of Design, Ahmedabad, the Royal College of Art,
and the Victoria and Albert Museum, London. It is the first platform for design historians and interdisciplinary
practitioners in NID, Ahmedabad, and the Royal College of Art/Victoria & Albert Museum MA Course in the
History of Design to develop an ongoing dialogue.

Dates: Friday, 18 Saturday, 19 March 2011

Venue: NID Auditorium, Paldi, Ahmedabad

Day 1/ Friday 18th March /9.30am 5pm

The first day of the conference explores the growth of design history as a specialism in its Indian and
British contexts, as well as considering the possibilities and challenges of its development as a global
discipline. Panellists discuss the activities and perspectives of both academic institutions, the NID and the
RCA. MA students present their current research and comment on disciplinary issues from their own
perspectives. Faculty engage with the question- Why a student of design, who will eventually practice
design, needs to engage with the history of design?

Session 1: Introduction
Session 2: Design History at Large

Conference event: Guided Tour of NID Design Classics Collection

Day 2 / Saturday 19th March / 9.30am 5pm

An original motivation for the development of the history of design was to inform designers about their own
practice. In recent years the discipline has arguably detached itself from this purpose, instead focusing on
exchange with social historians, museum curators, cultural theorists, and other academics. The global turn
in design history, however, may offer the opportunity to consider new ways in which design historians and
professional designers could exchange knowledge. The old questions remain pertinent: How do designers
make sense of history and how does it shape practice? And, is there a difference between approaching the
history of design from the perspective of history and the perspective of design?

Session 3: Contemporary and Historical

Session 4: Engaging with Museums as Research Practice

Conference Event: Our Design Histories, a participatory history wall that explores the relationships between
personal and global histories.

Register by sending an email to tanishka@nid.edu

Registrations close on 14th March 2011
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STATE OF DESICN: PUBLIC EVENTS: BUSINESS & TRADE: PREMIER'S
Victori's Design Festival Design For Everyone Design:Made:Trade DESICN AWARDS

ABOUTTHEFESTIVAL | FESTWALTHEME | PARTHERS | COMTACTUS

20-31July 2011

Lightsource
21-24 July 201

Find an event:
Program (all)

Public Event Type all)

Brisinessf Trads Event Type

Data (all)
Kerword
FEST IVAL Register for e-news
) ‘ o and Festival Planner:
Expressionaf Interest  Online Expressionof Lok Stop.Shop 20" nter emall address

Information Interest application  Information

AUSTRALIAN INTERNATIONAL

SIGN AWARDS rroucrsesec [

APPLICATION ASSESSMENT ACCOLADES ENTRIES




31st August and 01st September 2011

Organised by

SID RESEARCH CELL, Faculty of Design, CEPT University, Ahmedabad, I ndia.

Venue

Ravi JMathai Hall
Indian Institute of Management
Ahmedabad, INDIA

Seminar Convenors:

Snehal Nagarsheth
Anand Ramakrishnan

Samvad: Dialogue, the seminar is organised by the SID Research Cell, Faculty of Design, CEPT
University, Ahmedabad, India.

The seminar is being organised as a pre-cursor to the workshop being conducted for the students
of the International Master of Interior Architectural Design (IMIAD) coming from Stuttgart,
Edinburgh, Istanbul, Lugano, Lahti and Ahmedabad and aimsto offer a strong theoretical
background and provide a worthy take-off point for the participants.

G

Design a poster that inspires Japan and helps them resurrect themselves from the
aftermath of
earthquake, tsunami and nuclear meltdown.

CALL FOR ENTRIES U U\ ereons
INTERNATIONAL EXHIBITION OF

E.




History tells us that Japanese are familiar with such set backs and are well capable of rebuilding
their lost paradise.

But can they again be the same confident driving force of the past? More than anything else they
need our support to boost their psyche.

Who better than us, designers to take this initiative and inspire the battered nation.

UMO invites Designers, lllustrators, Artists, Cartoonists, Photographers, Design Students and
Enthusiasts from
all over the world to stand ready to assist them in a unique approach

For more details : bit.ly/unitedforjapan

Participate and promote to show your empathy.
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Design Profile Ul/UX + Corporate
| dentity

About Welue

Welue is a start-up with a pioneering concept for the Indian market. Attached document
has the introduction of Welue Health Alliance our first initiative getting ready for
launch. Interested candidates may send their profile at work@welue.com.

Our websiteis still under construction. We plan to go live in the next few weeks. If you
have the conviction in yourself to work and grow with a start-up, please revert to us with
your latest profile. We will be happy to provide more information or any clarifications
that you may need to assist your consideration.

We have amatrix role structure that offers multiple avenues for growth for every team
member. Moreover theinitial team will have the advantage to witness the journey of a
start-up to emerge as alarge organization in the coming years. We want to nurture the
passion in people to make a difference. This experience will offer an al rounded growth
and professional grooming for the candidates for a strong career ahead. We do not want
to restrict the selected resources to a particular area of the business as many large
companies do. Instead our role structuring offers a wide array of experience to build a
holistic understanding of the business and its management.

Design Job Description

The role transcends across various domains of business and market communications -
both digital and print covering both content and copy. The position is part of the
Marketing, Communications & Design Team.

Primary Role includes (not limited to)

+ Website Design & Updates
« E-malilersto subscriber groups
+ Branding & Corporate Identity




+ Marketing Documents

« Concept Notes

+ Marketing Material like leaflets etc
« Surveys/ Opinion Polls - Analysis Reports
+ Newsletters/ Publications

- Forms

+ User Interface/ User Experience

« Story Boarding

+ Develop Wireframes

+ Design prototype

+ Design mockups

« Ul leve testing/ Usability Testing
+ GolLive

Other parts of therole

Marketing Merchandise like joiners kits etc

Interface/ project management with Communications Team to deliver the fina
communication deliverable

+ Collate feedback from network teams to iterate the user interfaces

New solution launch strategy and implementation

Other initiatives across the company as per business demands
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